IN THE COURT OF COMMON PLEAS
CUYAHOGA COUNTY, OHIO

PFG VENTURES, L.P. CASE NO.
880 East Pleasant Valley Road
Cleveland, Ohio 44131 JUDGE

Plaintiff, COMPLAINT FOR MONEY
DAMAGES, DECLARATORY
JUDGMENT, AND

INJUNCTIVE RELIEF

V.

GREG MUZZILLO
2910 W Barcelona St., Unit 2303
Tampa, Florida 33629 (JURY DEMAND ENDORSED

HEREON)

N N N N N N N N N N N N N

Defendant.

SODLQWLII 3)* 9HQW X UH Vor its Lomplaibt RgRinstPMefenddnt Greg
Muzzillo 3'HIHQ G Bt&ped/and alleges as follows:

INTRODUCTION

1. This action arises from Defenddhthaterially false and misleading statements
UHJDUGLQJ SURIRUPDYTYVY EXVLQHVY RSHUDWLRQV DQG ILQDQF

2. 'HIHQGDQW YV DFWLRQYV, briphg GIRQUBNGS, Wol&tiBrd vf\the W X W H
Ohio Deceptive Trade Practices Act and tortious interference with business relations.

3. 'XH WR "HIHQGDQWTTV DFWLRQV DQretafyRigfagesW 3URI
declaratory judgment as to the rights between Proforma and Defendant, and injunctive relief
preventing ongoing irreparable harm.

4. Proforma authorizes and initiates this action to redress direct and concrete harm

and injury to Proforma and its business operations, business interests, and goodwill.



PARTIES

5. PFG Ventures, L.P. is a limited partnership organized under the laws of the State
of Ohio, with its principal place of business in Independence, Ohio. PFG Ventures, L.P. does
business as Proforma.

6. Proforma is an international franchisor operating in the United States and Canada.

7. Proforma is one of the leaders in the printing, promotional products, and packaging
industries, with almost 500 member offices and average annual system-wide sales of
approximately $650 million.

8. Proforma offers franchise opportunities for business owners to access its industry-
leading marketing and technological services, as well as services related to financial support, credit
insurance, lead generation, recruiting, shipping, supplier networks, and back-office support,
among others.

0. Proforma also offers opportunities for aspiring sales leaders to turn their sales
experience into business ownership.

10. SURIRUPDYV VWDQGLQJ LQ WKH PDUNHWSODFH DOQ
individuals interested in its services is predicated on, inter alia, true and accurate representations
of its business operation and financial performancBV SDUW RI 3URIRUPDfV RYF
reputation, standing, and goodwiill.

11. Inaddition, as a highly regulated and scrutinized franchisor, Proforma has the right,
interest and duty to ensure that such statements and representations are true and accurate to protect
3 U R IR welgwefovy standing and the business interests of Proforma and its clients and potential
clients.

12. Proformais a federally registered trademark.



13. SURIRUPD LV D VXEVLGLDU\ RI 3URIRUPD ,QF 3+ ROG

14. Defendant is the founder of Proforma but, as of July 2025, is not an officer,
employee, agent, or authorized representative of Proforma.

15. Defendant is a director of Holding Company and, in his capacity as a director, has
fiduciary duties and obligations to Holding Company and its subsidiaries.

JURISDICTION AND VENUE

16. '"HIHQGDQWTTV DFWLRQV D Q&vek&uget tdridls DjaryOy ddtsG KH U |
or omissions inside and outside Ohio, under circumstances where Defendant has engaged in a
persistent course of conduct within Ohio and derives substantial revenues from operations and
services in Ohio.
17. Defendant presently serves as a director of Holding Company, which is
incorporated and has its principal place of business in Ohio.
18. Defendant has transacted business in Ohio.
19. This Court properly exercises personal jurisdiction over Defendant for reasons
including the following:
a. Defendant has purposefully directed activities at and within Ohio that have
caused and continue to cause concrete injury and harm to Proforma;
b. 7KLV DFWLRQ DULVHV RXW RI '"HIHQGDQWTTV DFWL
C. It is reasonably foreseeable that Defendant would be required to defend in
Ohio an action brought by Proforma to redress injury and harm Proforma
has suffered that Defendant caused and continues to cause through his

intentional and purposeful conduct.



20.  This Court has jurisdiction over this matter under R.C. 88 4165.02 and 272t1.01,
seq.

21. URIRUPD KDV VXIIHUHG GLUHFW DQG FRQFUHWH LQM
wrongful actions and conduct alleged herein, which injury and harm Proforma suffered is
redressable in this action and by the relief requested herein.

FACTUAL BACKGROUND

22. JROORZLQJ 'HIHQGDQWIV GHSDUWXUH IURP 3URIRUP
Dream Big Ventures International, LLC3'UHDP %L J" purgokts toKprovide goods or
services to entrepreneurs.

23. Based on materials Defendant has published, Defendant is seeking to promote
Defendant and Big Dream on the basis of and by disseminating materially false and misleading
VWDWHPHQWY RI IDFW UHODWLQJ WR LQWHU DOLD 3URIRUPL

24. Defendant has knowingly made false statement of material fact relating to
SURIRUPDYYVY EXVLQHVYVY DQG RSHUDWLRQ LQFOXG hinberEXW QR
of franchises.

25. Defendant has knowingly portregt himself as associated with Proforma despite
the fact that Defendant is not an officer, employee, agent, or authorized representative of Proforma
as of July 2025.

26. Defendant has knowingly made false statements of material fact regarding
SURIRUPDYV EXVLQHVYVY RSHUDWLRQV DQG ILQDQRF&XLQ D YLC

1Y

L Exhibit 1 is a screen capture the thumbnail of the video Defendant postiscFacebook page. Proforma has saved
a copy of the video and will make it available to the Court in any format requested.



27. In avideo he posted to Facebook on June 7, 2026, Defendant states that Proforma
SGRHV DOPRVW ELOOHRQ GROODUV LQ VDOHYV ~

28. Defendant posted a series of images on Facebook on June 9, 2026 allegedly
WUDFNLQJ B3URIRUPDYYV JURZWK

29. ,Q WKH ILQDO LPDJH LQ WKLV VHULHV 'HIHQGDQW LI

WR D QHDUO\ S#EE.RXYLQHVV °’

30. Defendant has knowingly made false statements of material fact regarding
SURIRUPDYTV EXVLQHVV R SH Uehite oQDreddnBE. ILQDQFHV RQ KLV

31. '"HIHQGDQWTTV '"UHDP %LJ ZHEVLWHay Wdpe/ihdary900>W @ R C
franchise offices with sales approaching $1 billioseeEx. 3.)

32. "HIHQGDQWYYV 'UHDP %LJ ZHEVLWH DOVR LQFOXGHV D
S1HDU % ,Q DQ@E@XBE VDOWHHWP DQG 3 JUDQFKLVH 2IILFHV :R
HQWUHSUHQHXKYYV JOREDOO\ °

33. 2Q %YUHDP %LJYV KRPHSDJH 'HIHQGDQW SRVWHG D )Y
grew Proforma to a company worth nearly $1 billidd.?}

34. '"UHDP %LJTV SOHHW 2XU )RXQGHU" SDJH IXUWKHU VW
[Defendant] built Proforma® into a global franchise organization, generating over $1B in annual
system wide sales supportingover JODQFKLVH RIILFHA) JOREDOO\ "~ ([

35. DefendanffV VWDWHPHQWY UHJDUGLQJ 3URIRUPDYV VDOF
LQ GLUHFW FRQIOLFW ZLWK 3URIRUPDYV Rah@ al\WMane/&hé HQ WV

disseminated in anlR U 'H | H G&fPpQridddiovi and personal interests.

2 Exhibit 3 is a screen capture that includes the thumbnail of the video Defeodted to his Dream Big webpage.
Proforma has saved a copy of the video and will make it available to the Court ormay fequested.



36. "HIHQGDQWYV 'UHDP %LJ ZHEVLWH FRQWDLQV RWKHI
that falsely states, conveys, suggests, or implies that Defendant and Big Dream are related or
connected to Proforma, including as an agent or representétiye. (

37. In public comments on a June 9, 2026 Facebook post, Defendant responded to a
Proforma client who asked abobUHIHQGDQWTV FXUUHQW LQ ¥t&iogY FIRLQW Z L\
let me welcome you to the [P]roforma family. | played a key role in the discussions and am excited
IRU DOB)" (]

38. '"HIHQGDQW IXUWKHU VWDWHG 3>W@KH PLEFMLRQ RI >
dreams come true, and since my life mission is to be truly helpful...i [sic] will always be available
WR >3@URIRUPD IDPLO\ DQG IULH@GV IRU ZKRP , FDQ EH KHO

39. Defendant posted additional videos to his Facebook page, including but not limited
to videos posted on August 10, 2026, August 13, 2026, and August 18, 2026, in which he makes
false and misleading statements about his role at Proforma atddm@WULEXWLRQV WR 31
success.

40. Defendant posted additional images to his Facebook page, including but not limited
to images posted on August 26, 2026, in which he makes false and misleading statements about
KLY UROH DW 3URIRUPD DQG KLV FRQWULEXWLRQV WR 3URIRI

41. On September 29, 2026, Defendant posted an image to LinkedIn stating that he
IRXQGHG 3URIRUPD DQG 3>E@XLOW D QHWZRUN RI PRUH WKD
LQFOXGHYV 3URIRUPDYY UHJLVWHUHG WUDGHPDUN ([

42. "HIHQ G D Q Wafid/ midzadingl statements have harmed Proforma and will
continue to harm ProformfaV EXVLQHVYV UHSXWDW L RQhdettéht Befenda@tHV VvV S U

claims orinfers heZDV LQVWUXPHQWDO \hd/oBtHaR PRofdimmB fduld/ noFEHareV v



succeeded without his alleged contributionsi I HQGD QW TV % kite alddHibcRidesSHE
notification that businessshould contact Proforma if they operate in the printing and promotional
products industry, which falsely states, conveys, suggests, or implies that Defendant and Big
Dream are related or connected to Proforma, including as an agent or represeStsive.{.)

43. '"HIHQGDQWYV SXEOLF VWDWHPHQWY RQ KLV ZHEVLWH
disguise the fact that Defendant has not had any affiliation with Proforma since July 2025.

44.  On information and belief, Defendant has knowingly made false statements of
material fact on occasions other than the examples provided herein.

45. '"HIHQGDQWYYV SXEOLF VWDWHPHQWY DFWLRQV DQG
operations and financial performance have been and are made for the promotion, benefit and
interest of Defendant and businesses of Defendant that are entirely separate from and unrelated to
Proforma.

46. On information and belief, Defendant has exercised and continues to exercise
complete dominion, direction and control over Dream Big such that Defendant is the alter ego of
Dream Big.

47. 'HIHQGDQWYIV DFWLRQV D QdisEnRmatBrKiElve sta@memI\bE Q J D Q
material I DFW UHJDUGLQJ 3URIRUPDYTV EXVLQHVYVY RSHUDWLRQV D
risk creating confusion and misunderstanding as to the source, authorization, affiliation,
association, approval, or certification of such factual information by, of, or on the part of Proforma
and under circumstances where Defendant lacks any actual or apparent authority to make or
disseminate statements of fact relating to Proforma.

48. SURIRUPDYYVY WUDGHQDPH DQG PDUN DUH{oKibhg KO\ YDC

Company and Proforma, and Holding Company and Proforma have the legal right to protect such



tradename from injury and harm, including injury and harm caused by false, misleading, and
unauthorized communications by former personnel.

49. Defendant has falsely stated, represented, and impliedehat actual or apparent
authority on behalf of Proforma.

50. Defendant has performed, directed, controlled, and orchestrated the actions and
FRQGXFW DOOHJHG KHUHLQ IRU DQG RQ EHKDOI RI '"HIHQGDQ\
RI " HIHQGDQWYTV LQWHUHVWYV

51. On information and belief, actual and prospective Proforma clients have been
H[ISRVHG WR DQG LQWHUDFWHG ZLWK '"HIHQGDQWYTV PDWHULL
Proforma.

52 'HIHQGDQWYfV DFWLRQV DQG FRQGXRrdVmitl€adifyDNLQJ
VWDWHPHQWY RI IDFW UHODWLQJ WR 3URIRUPD DQG 'HIHQGD
and harmed Proforma including with respect to the actual and imminent risk that:

a. Existing or prospective Proforma clients are and/or could be misled
UHJDUGLQJ 'HIHQGDQWIV DFWXDO RU DSSDUHC
Proforma;

b. Existing or prospective Proforma clients are and/or could be misled
UHJDUGLQJ B3URIRUPDYY EXVLQHVYVY RSHUDWLRQV

C. Materially false information regarding Proforma enters the marketplace,
WKUHDWHQLQJ B3URIRUPD YV E X&gulastwsianRiggH U D W L R

competitive position, and goodwill.



53. As a highly regulated and scrutinized franchisor, Proforma must exercise control
over the dissemination of materially false or misleading fadids ODWLQJ WR 3URIRUPD
performance and must take affirmative steps to address and remedy such statements.

54.  Proforma faces an actual, concrete and imminent risk of suffering irreparable harm
caused by and arisingfrotHIHQGD QW fV GLVVHPLQ bWwhiskR&lirng stédméntsU L D O O
RI IDFW UHODWLQJ WR 3URIRUPDYYVY EXVLQHVV RSHUDWLRQV L

55. Defendant at all times relevant possessed and had access to information that proves
KLV VWDWHPHQWY DQG UHSUHVHQWDWLRQV RI IDFWhdUHJDUGII
are materially false, untrue, and misleading.

56. Defendant lacks any right or privilege to make materially false or misleading
statements relating to Proforma for any reason including but not limited to the purpose of inflating
'"HIHQGDQWITV DFFRPSOLVKPHQWYV dr@romBtiQgaHew buRiesZ bW K P D
service for or on behalf of Defendant that is separate from and unrelated to Proforma.

57. As a director of Holding Company, Defendant owes fiduciary duties and
obligations to Holding Company and its affiliates.

58. As afiduciary, Defendant has an affirmative obligation to refrain from actions and
conduct that could harm or injure the business operations, interests, and prospects of Holding
Company andBURIRUPD DGYHUVHO\ LPSDFW 3URIRUPDYV ILQDQFLI
business reputation, goodwill, and regulatory standing.

59. Defendant breached his fiduciary duties of loyalty and care by disseminating false
statements of material fact regardiBdJ R | R WIsDEsY operations and financial performance to

promote his self-interests.



COUNT ONE
Violation of Ohio Deceptive Trade Practices Act (R.C. 8§ 4165.02)

60. Proforma incorporates the allegations contained in the preceding paragraphs as if
fully rewritten.

61. Defendant has made and disseminated materially false and misleading statements
RI IDFW UHJDUGLQJ 3URIRUPDYV EXVLQHVYVY RSHUDWLRQV DQGC

62. 'HIHQGDQWYV PDWHULDOO\ |D Oo¥feict @ likely tovc@useD G L Q J |
confusion or misunderstanding as ®U R | R Uspdh§ovship, approval, or certification of
'"HIHQGDQWYV JRRGYV RU VHUYLFHYV

63. 'HIHQGDQW IV PDWHULDOO\ |D Oo¥feictr® lkelp tovc@useD GLQ J
confusion of misunderstanding as to affiliation, connection, or association with, or certification by
Proforma.

64. Defendant has and continues to represent that his goods or services have
VSRQVRUVKLS DSSURYDO VWDWXV DIILOLDWLRQ RU FRQQH
services do not.

65. 'HIHQGDQW{V PDWHULDOO\ |D O Factheve dedeived drD G L Q J
have the tendency to deceive a substantial segment of the target audience.

66. 'HIHQGDQWYV PDWHULDOO\ IDO Vdf fabtQaee IIRAWOHDGLQJ
influence purchasing or contracting decisions.

67. Proformais harmed and damaged by ai@lV D UHVXOW RiordiulHQ G D QW

actions and conduct.

10



COUNT TWO
Unfair Competition

68. Proforma incorporates the allegations contained in the preceding paragraphs as if
fully rewritten.

69. Defendant has made and disseminated materially false and misleading statements
RI IDFW UHJDUGLQJ 3URIRUPDYV EXVLQHVYVY RSHUDWLRQV DQGC

70. '"HIHQGDQWYV PDWHULDOO\ IDOVH DQG PLVOHDGLQ.
deception or have tendency to cause deception regarding his affiliation and association with
Proforma.

71. '"HIHQGDQWYV PDWHULDOO\ IDOVH DQG PLVOHDGLQJ V
he is affiliated or associated with Proforma.

72.  Defendanf] ¥haterially false and misleading statements of fact have deceived or
have the tendency to deceive a substantial segment of the target audience.

73. '"HIHQGDQWYVY PDWHULDOO\ IDOVH DQG PLVOHDGLQJ
influence purchasing or contracting decisions.

74. Proformas KDUPHG E\ DQG DV D UHVXOW RI '"HIHQGDQW{V

COUNT THREE
Tortious Interference with Business Relations

75.  Proforma incorporates the allegations contained in the preceding paragraphs as if
fully rewritten.

76.  As a highly regulated and scrutinized franchisor, it is imperative for Proforma that
it exercises control over the dissemination of materially false or misleading facts relating to
SURIRUPDYV ILQDQ For lhe® prstedtidrRand? beQefittbf both Proforma and market

participants.

11



77. Materially false or misleading information regarding Proforma entering the
marketplace, including materially false and misleading facts that are falsely disseminated as having
the authorization or imprimatur of Proform&d/ KUHDWHQV 3URIRUPDYV EXVLQHVYV
regulatory standing, competitive position, and goodwiill.

78. Exposure of 3U R IR WcheDt§ ¥nd prospective clients to false or misleading
statements regarding its financial performance risks not only misleading such clients but also
eroding their trust in true and accurate statements regarding Proforma.

79. Defendant possesses knowledge and awareness of business relationships and
prospective business relationships between Proforma and clients or prospective clients.

80. '"HIHQGDQWITV PDWHULDOO\ IDOVH baydinteritivhall DGLQJ
interfered with the business relationships or prospective business relationships of Proforma with
its clients and prospective clients.

81. 2Q LQIRUPDWLRQ DQG EHOLHI "HIHQGDQWYYV PDWHUL
offacc KDYH DGYHUVHO\ LPSDFWHG 3URIRUPDYV EXVLQHVYV UHOD
and its clients and prospective clients.

82. Proforma has been or is likely harmed and damaged by and as a result of
"HI1HQ G DM@pwWgfuMactions and conduct.

COUNT FOUR
Unjust Enrichment

83.  Proforma incorporates the allegations contained in the preceding paragraphs as if
fully rewritten.
84. Defendant benefitted and continues to benefit by and from falsely affiliating or

associating himself with Proforma.

12



85. Defendant knowingly affiliated or associated himself with Proforma for his own
benefit and to the detriment of Proforma, including by making false and misleading statements of
IDFW UHJDUGLQJ 3URIRUPDTV ILQDQFLDO DQG RU RSHUDW
SURIRUPDYV EXVLQHVV DQG 'HIHQGDQWYV DWthOdrbWwLRQ D
Proforma.

86. "HIHQGDQWYYYV UHWHQWLRQ RI WKLV EHQHILW LV XQM:

87. Proformas KDUPHG E\ DQG DV D UHVXOW RI '"HIHQGDQW(1V

COUNT FIVE
Declaratory Judgement (R.C. § 2721)

88.  Proforma incorporates the allegations contained in the preceding paragraphs as if
fully rewritten.

89. A present and justiciable dispute exists between Proforma and Defendant arising
IURP '"HIHQGDQWYYV DFWLRQV DQG FRQGXFW DV DOOHJHG KF
declaration of the rights, claims, interests, and defenses of and between Proforma and Defendant.

90. Pursuantto R.C. 88 2721.03 and 2721.04, Proforma and Defendant are interested
SHUVRQV ZKRVH UHVSHFWLYH OHJDO ULJKWYV DQG REOLJDW|
conduct as alleged herein, and thus Proforma seeks a judicial declaration of its rights.

91. SURIRUPD KDV WKH OHJDO ULJKW DQG DXWKRULW\
tradename and mark, and its business reputation, regulatory standing, competitive position, and
goodwill from and against false, inaccurate and misleading statements of fact, including statements
UHJDUGLQJ BURIRUPDTV EXVLQHVYVY RSHUDWLRQV DQG ILQDQI

who falsely purport to speak with the authority or imprimatur of Proforma.

13



92. Defendant has no actual, implied or apparent authority to disseminate any statement
of fact relating to ProRUPD fV EXVLQHVYV RSHUDW L Rty oft&wide QdddQ FLD O
himself out as having any current or ongoing affiliation with Proforma.

93. A judicial declaration of rights will remove uncertainty between Proforma and
'"HIHQGDQW UHJDUGLQJ LQWHU DOLD 3URIRUPDYV OHJDO UL.
IDOVH DQG PLVOHDGLQJ VWDWHPHQWYV RI |d$ aid finddcdlJ GLQJ <
SHUIRUPDQFH ZKLFK OHJDO ULJKW LV FULWLFDOcl®hR SUHVH
relationships, goodwill, competitive position, and regulatory standing.

94. 7TKH XQFHUWDLQWLHY UHJDUGLQJ '"HIHQGDQWYV DFW
business risk, disruption and uncertainty that is harmful to Proforma and which will be redressed
by an adjudication of the rights and obligations of the parties.

95.  PIlaintiff seeks a judicial declaration of the following rights:

a. Defendant has made or disseminated materially false or misleading
statements of fact relating to the business operations and financial
performance of Proforma in connection with and/or for the promotion,
benefit or advantage of Defendant and/or business interests of Defendant
that are separate from and unrelated to Proforma, including but not limited
toLQ FRQQHFWLRQ ZLWK 'HIHQGDQWYfV SURPRWLR

b. Defendant has falsely represented, suggested, or implied that Defendant has
an actual or apparent affiliation with Proforma or has the approval,

affiliation, authorization, or association by, from, or with Proforma; and

14



C. "HIHQGDQW KDV QR ULJKW WR SURPRWH RU XVH
and mark in connection with and/or for the promotion, benefit or advantage
of Defendant and/or business interests of Defendant that are separate from
and unrelated to Proforma.

COUNT SIX
Injunctive Relief

96. Proforma incorporates the allegations contained in the preceding paragraphs as if
fully rewritten.

97. SURIRUPDYYV LQMXU\ DQG KDUP FDXVHG E\ DQG DULYV
conduct, while direct, substantial, concrete and imminent, is not readily quantifiable and thus
Proforma lacks an adequate remedy at law.

98. SURIRUPDYfV LQMXU\ DQG KDUP FDXVHG E\ DQG DULYV
conduct, including the loss of business goodwill and increased operational and business risk, is
irreparable and could not be fully restored, repaired, or fairly compensated via a monetary
judgment.

99. Proforma seeks a preliminary and permanent injunction prohibiting Defendant
from any action or conduct as follows:

a. Defendant shall not make or disseminate any materially false or misleading
statement of fact relating to the business operations or financial
performance of Proforma in connection with and/or for the promotion,
benefit or advantage of Defendant and/or business interests of Defendant

that are separate from and unrelated to Proforma;

15



Defendant shall not represent, suggest, or imply that Defendant has an
actual @ apparent affiliation with Proforma or has any approval, affiliation,
authorization, or association from, by, or with Proforma; and

'"HIHQGDQW VKDOO QRW SURPRWH RU XVH 3URIRI
or mark in connection with and/or for the promotion, benefit or advantage

of Defendant and/or business interests of Defendant that are separate from

and unrelated to Proforma, including but not limited to in connection with
'"HIHQGDQWTTV '"UHDP %LJ ZHE \adtiWies &skbciat@d SURP

with Defendant or Dream Big.

WHEREFORE, Proforma respectfully requests that judgment be entered in its favor

against Defendant as follows:

(1)

(2)

3)

(4)

(5)

(6)

(7)

This Court award Proforma damages against Defendant for his violation of
the Ohio Deceptive Trade Practices Act in an amount to be proven at trial;

This Court award Proforma damages against Defendant for his unfair
competition in an amount to be proven at trial,

This Court award Proforma damages against Defendant for his tortious
interference in business relations in an amount to be proven at trial;

This Court award Proforma damages against Defendant for his unjust
enrichment in an amount to be proven at trial;

This Court enter an order fully and finally declaring the rights as between
Proforma and Defendant as requested herein;

This Court enter a preliminary and permanent injunction against Defendant
as requested herein; and

7KLV &RXUW RUGHU VXFK RWKHU UHOLHI LQ 3UR
required under the circumstances of the case.

16



Respectfully submitted,

/s/ David D. Yeagley

David D. Yeagley (Ohio 0042433)
Halden R. Schwallie (Ohio 0093665)
UB GREENSFELDER LLP

1660 West 2nd Street, Suite 1100
Cleveland, Ohio 44113-1448
216.583.7120

216.583.7001 (Fax)
dyeagley@ubglaw.com
hschwallie@ubglaw.com

Attorneys for PFG Ventures, L.P.

17



JURY DEMAND

PFG Ventures, L.P. demands trial by jury.

18

/s/ David D. Yeagley

David D. Yeagley (Ohio 0042433)
Halden R. Schwallie (Ohio 0093665)
UB GREENSFELDER LLP

1660 West 2nd Street, Suite 1100
Cleveland, Ohio 44113-1448
216.583.7120

216.583.7001 (Fax)
dyeagley@ubglaw.com
hschwallie@ubglaw.com

Attorneys for PFG Ventures, L.P.
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Vld eo Home Live Reels Explore Saved Videos Following

Q, Search videos

ANY INTERESTED
INVESTORS

From $200 to nearly $1 billion in annual sales. Hello, I'm Greg Muzzillo. For the past
50 years, I've been building businesses, solving problems, taking risks, and learni...
d5 Like () Comment > Share

DO148 - 31 comments - 6.7K views

a Greg Muzzillo @ & Follow
4 June 7 at 4:54PM - @

Overview Comments

“
From $200 to nearly $1 billion in annual sales.

Hello, I'm Greg Muzzillo.

For the past 50 years, I've been building businesses, solving problems, taking risks, and learning lessons along the way.

On this page, I'll share what I've learned in hopes that it helps you on your own entrepreneurial journey.
Welcome. I'm glad you're here.

Let's have some great conversations.
See less

I
- Greg, what you built is one of the great stories of this industry. | watched it unfold from the publishing side.
Congratulations on every hard-won dollar of it.

1d Like Reply 10

a A Author
Greg Muzzillo @
I :nk you for your kind words. All my best to you. I'm loving your new posts
1d Like Reply

-'v Reply to

- Greg, in the promo business there are four primary ways to scale a business

1. Buying Group/Biz Opportunity

2. Developing/acquiring salespeople
3. Company store

4, E-commerce

You did a fantastic job building Proforma. It will be interesting to see how companies scale using Al
1d Like Reply 10

2 Author
Greg Muzzillo &

I it sure will be interesting to see how the industry and business in general is impacted by ai. My

K ! #8% &'()( *&+),")(&
- - ..,*/ 0,0(0, &(, 12-

3



Explore Saved Videos Following

4. E-commerce
You did a fantastic job building Proforma. It will be interesting to see how companies scale using Al.

1d Like Reply 10

0 A Author

Greg Muzzillo &
I it sure will be interesting to see how the industry and business in general is impacted by ai. My

sense is, that of history repeats itself, it will significantly help the dreamers and forward thinkers and hurt those
stuck in the past

©

w

1d Like Reply

&, Reply to I .

. ]
- So thankful to have been part of Proforma for almost 20 years. Best business decision | ever made! Allowed me to
retire early!

Like Reply

a A Author

Greg Muzzillo &
I (ak you for all your contributions to the proforma family

1d Like Reply 10

2 Reply to I

|

- The same type of people who 30 years ago thought they would never use a home computer (because they had an
encyclopedia) or 15 years ago thought they would never use a smartphone (because the had a home computer) are
the same sorts who think they do not need to know Ai.
1 use Ai as a tool in my business and cannot imagine not having it. Nothing is always perfect, but the hours it has
saved me is incalculable.
21h Like Reply 1©
]

. Your success is undeniable, Greg! As a vendor, | remember calling on you in those first two modest offices (Euclid
and then Van Epps (?) (close to the steel mills). You gave me my first order for a truckload of stock tab computer

paper and | was thrilled! You just kept growing from there! Congratulations!
200

1d Like Reply

a A Author
Greg Muzzillo &
awww [l you're so kind to remember those details. all my bestbet

1d Like Reply

o Reply to INEEE

|
. Go getit

2d Like Reply 20D
a A Author

Greg Muzzillo @
I ou too. Let's get growing

1d Like Reply 10

o Reply to

|
- Love this Greg!!!

I never hit1B...... but 20 MM was pretty good! Some of it from Proformall!
| too am helping others and it feels amazing!

2d Like Reply 200

a A Author

Greg Muzzillo @
I - cctly. Giving truly is receiving!

1d Like Reply

o Reply to INEEE
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Great video!
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I thank you!
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I thank you!

1d Like Reply

e Reply to IS ...

-

Like Reply 1)

Congratulations, Greg! Dream Big is a perfect name for this next chapter. You've accomplished so much already, and
| have no doubt the best is yet to come.

1d Like Reply '—O

0 A Author

Greg Muzzillo @
thank you for your kind words and sharing your great ideas.

1d Like Reply
&, Repyto | .
- 1 love this! It's great to see people who have already done it, share inspiration and guidance with others. Dreaming
big is what it's always all about. Thanks Greg!
2d Like Reply 10

a A Author

Greg Muzzillo &
thanks for the kind words. | always enjoyed working with you

1d Like Reply ‘—0
-'v Reply to I

- Keep it going. It's what you are called to do!

18h Like Reply ’_o

0 A Author
Greg Muzzillo @
I h:nks I i love business and i love helping others. hope all is awesome for you

18h Like Reply ;O

®  Reply to I

-
- Looking great!
Like Reply 1@
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Greg Muzzillo @
I thanks I

1d Like Reply

&. Reply to I

Congratulations on all your hard work. A long way up the ladder.....tell bro | said hello!

2d Like Reply 10

a 2 Author
Greg Muzzillo @
I dicl you know I passed?

2d Like Reply

. | am so sorry. No, | had no idea whatsoever...

2d Like Reply
&, Reply to I

- Smart, honest and kind!!!! Dream big!!!!!

1d Like Reply 10

ﬂ A Author

Greg Muzzillo @
I /v Thank you for the kind words. Did you recognize the background??

1d Reply
Greg Muzzillo yes it's perfect
2h  Like Reply '_o
& Reply to Greg Muzzillo.. @
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AT'S YOUR BIG DREAM?”,

My Big Dream Is To
Grow My Business

My Big Dream Is To
Sell My Business

Franchise My Business

My Big Dream Is To
Start a New Business
r
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DreamBigVentures
Empow q Your Big Dreams

Dream Big With Someone Who's Done It
Before

At Dream Big Ventures, we understand Big Dreams because we've built them. Our Founder & CEO, Greg Muzzillo, has
achieved many Big Dreams of his own and helped over a thousand entrepreneurs turn their Big Dreams into thriving
businesses.

Turning Dreams Into
Successful Businesses
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DreamBigVen
Er

g Your Big

Franchise Offices
Worldwide

Empowering entrepreneurs
globally.

Greg Muzzillo: The Man Who Turned

- -
Big Dreams Into Reality CRAIN'S CLEVELAND BUSINESS
o In 1978 our Founder and CEO started his company, Proforma®, e
with a $200 investment to buy some business cards, fd’:f:;:l‘;n
L]
stationery, and a phone answering machine. 37
v Prasident, ProForma Inc.
o Muzzillo quickly grew Proforma® to several million in sales and AR — .
worth of Iriumgh snd agery with his business products comparry, Proforms
was recognized by Inc. Magazine on their list of the Inc. 500 I
M Muazile and foamen partres Craig Allen started Brooklyn Helghts based
Fastest Growing Companies three years in a row. habinimibec ool sttt oAl Ll B
a5 salas batween 1987 and 1985 graw S20% over 1he four yRars, 10 §4 5
il
o In 1986 Muzzillo started franchising the business. e
1987, was amang 3 s grawing the
courlry.

Fawever, guick grawih presenied problems, Mr Muzzillo said.

° Proforma joined the International Franchise Association (IFA),

jized For such quick gromth. he . Three
Vears Ao, our hank decided it didn't wan o b car bark anymare. We ware in

and Muzzillo served on its Board of Directors for 8 years. e hros f ewrupy”

Haat ooy had the company grown Toc auickly, but cancurantly, Mr Muzzil alss
Eought ut his partner.

o In the mid-1990s Fred DeLuca, the Founder and former CEO of rrn— o o et Tt and s e

bk, M Muzzilla pulled th

Subway, took a strong interest in Proforma's unique

franchising model and made an investment in the company. Read the Inc. Magazine article /*

e Today, Proforma ® has more than 900 franchises with annual

sales approaching $1 billion. 00

o Over 100 Proforma® franchise owners have been recognized by
Inc. Magazine in the Inc. 5000 listing of fastest growing

businesses.

Our Ildeal Partners
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DreamBigVentures
E

four Bi

businesses.

Our Ideal Partners

Dream Big Ventures partners with:

Business owners ready for dynamic Business Owners Considering an Exit
growth

Business Owners who are considering selling their business

Entrepreneurs ready to take their business to the next level and want to maximize their exit opportunities.

with the right partner.

Businesses with Franchise Potential Experienced Entrepreneurs with New

Established companies considering franchising their Ideas

business. Individuals with proven experience who are ready to launch

Let's Talk

a new business concept.

Empower Your Big Dreams
Today!

Take the first step toward turning your vision into reality. Connect
with us today and discover how Dream Big Ventures can help you
achieve lasting growth and success.

Let's Talk .

Terms o
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DreamBigVentures
=

Big

Our Mission

We exist to empower entrepreneurs, business owners,
and ambitious dreamers to turn their big dreams into
reality.

Whether your goal is to grow your business, sell your
business, franchise your business, or start a new venture,
we're here to guide you every step of the way.

Who We Are

Dream Big Ventures is built on a simple belief: that every
dream deserves the opportunity to come true. We
combine expertise, resources, and passion to deliver
meaningful, lasting success.

For almost 50 years Greg Muzzillo has dedicated his life to

helping entrepreneurs transform their dreams into

meaningful success.
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DreamBigVentures

Empowering Your Big Dreams

PO dllosL 2V yedrs Ureg VMIUZZII0 Nds dedicdaled s e Lo
helping entrepreneurs transform their dreams into
meaningful success.

From a $200 investment he built Proforma® into a global
franchise organization, generating over $1B in annual
system wide sales supporting over 900 franchise offices
globally.

He mentored over 1000 business owners and helped more
than 100 companies earn recognition on the prestigious
Inc. 5000 list of America's fastest-growing businesses. His
proven track record of helping entrepreneurs make their
dreams come true is a testament to what vision,
leadership, and commitment can create.

Today, that same passion fuels Dream Big Ventures. Greg
founded the company to become a true partner for
business owners who dream big. Dream Big Ventures
exists to bring real experience, proven strategy, and long-
term dedication to businesses with strong foundations
and untapped potential, helping entrepreneurs build not
only successful companies, but lasting legacies.

¥

Brand & Marketing
Strategist - Growth
Partner

Luandra Reis

Luandra Reis is a strategic leader focused on building

scalable businesses through clear positioning, disciplined
execution, and long-term growth strategy.

With a background in Business Administration and a
Master’s degree in Marketing, she brings a structured
approach to aligning brand, strategy, and market
relevance. Her work centers on helping founders define
direction, strengthen credibility, and create clarity in how
businesses communicate, position themselves, and lead in
competitive environments.

O o6 Mn




DreamBigVentures

Emg ing Your Big Dri

Partnerships That Build The
Future

Dream Big Ventures partners with entrepreneurs and business owners who are

5%

Business
Oowners Ready
for Growth

We bring our proven
success, strategy,
resources and leadership
to help scale your

sales and profits; and
build long-term growth

and value

Who they are:

Entrepreneurs ready to
take their business to the
next level with the right

partner.

How we help:

We bring our proven
success, strategy,
resources and leadership
to help scale your

sales and profits; and

build long-term growth

and value

Let’'s Talk

ready for growth, transformation, and long-term success.

@)

Business
owners
Considering an
Exit

Who are they:

Owners considering
selling or transitioning

their business.

How we help:

We create a clear strategy
to maximize the value of
your business and ensure

a seamless transition.

Let’s Talk

o)

Businesses with
Franchising
Potential

Established companies
with a proven business
model considering
expansion through
franchising.

Who they are:

Established companies
ready for dynamic growth
through franchising.

How we help:
We help build the

structure, processes,
resources and leadership
needed for scalable

franchise growth.

Let’'s Talk

=

Experienced
Entrepreneurs
with New Ideas

Who they are:

Entrepreneurs with
proven experience ready
to launch their own new

business.

How we help:

We turn your ideas into a
structured business ready
for dynamic growth with
our proven strategies,
systems, resources and a

growth roadmap

Let’'s Talk

Empower Your Big Dreams

! # 1t
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DreamBigVentures

Empow Your Big Dr

5%

Business
Owners Ready
for Growth

We bring our proven
success, strategy,
resources and leadership
to help scale your

sales and profits; and
build long-term growth

and value

Who they are:

Entrepreneurs ready to
take their business to the
next level with the right

partner.

How we help:

We bring our proven
success, strategy,
resources and leadership
to help scale your

sales and profits; and
build long-term growth

and value

Let's Talk

Business
Owners
Considering an
Exit

Who are they:

Owners considering
selling or transitioning

their business.

How we help:

We create a clear strategy
to maximize the value of
your business and ensure

a seamless transition.

Let’'s Talk

Businesses with
Franchising
Potential

Established companies
with a proven business
model considering
expansion through
franchising.

Who they are:

Established companies
ready for dynamic growth
through franchising.

How we help:
We help build the

structure, processes,
resources and leadership
needed for scalable

franchise growth.

Let's Talk

Today!

Take the first step toward turning your vision into reality. Connect

Experienced
Entrepreneurs
with New Ideas

Who they are:

Entrepreneurs with
proven experience ready
to launch their own new

business.

How we help:

We turn your ideas into a
structured business ready
for dynamic growth with
our proven strategies,
systems, resources and a
growth roadmap

Let’'s Talk

Empower Your Big Dreams

with us today and discover how Dream Big Ventures can help you
achieve lasting growth and success.

ntures International LLC ALL RIGHTS
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Greg's Post

Greg Muzzillo @ is in Tampa, FL.

June 9 at 9:53 PM - /] Success Inspirational - StereojamMusic - &

50+ years of entrepreneurship!

Greg Muzzillo started with just $200 and an answering machine. Today, his journey has
impacted thousands of entrepreneurs and built one of the largest franchise networks in
the industry.

The biggest lesson? Success isn't about money, it's about legacy.

Swipe through to see the milestones that shaped the journey.

PROFORMA IS BORN

With only $200 and an answering maching,
Greg L oforma

GREG

20

50+ YEARS OF

hed P

MUZZILLO

ENTREPREMNEURSHIP

LEARNING BUSINESS FROM

FAMILY AND EDUCATION

Greg's entrepreneurial journey started long before Proforma
+ Learned hard work and resourcefulness from his parents

= Studied accounting in college to understand business

+ Realized he wanted to build something of his own

BUILDING THE FOUNDATION

These decisions

& wesbatile gramth el

| remember hearing about your business venture at our family reunion years

ago. It's impressive to see the remarkable success you've achieved. Your

cousin, [l

1d Like Reply

“ 2 Author

Greg Muzzillo &

10

thanks cuz. Truth is... as you know... all that success was a

WE thing.... not a ME thing.
1d Like Reply

S, Reply to NS .

N —
Great post!

[ ]
-

8 (( 4

1d Like Reply zﬂo
a & Author

Greg Muzzillo &

thanks my friend and thank you for being part of the
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Greg's Post X

P thanks my friend and thank you for being part of the
growth and success

1d Like Reply 1D
L Reply to ...

O @ ® O

e
Knew Greg and family when he was a boy. You've come along way (baby). &
10

1d Like Reply

M Greg Muzzillo replied - 1 Reply

[
Way to go, Greg!

1d Like Reply 10)

]
Proud that Greq is a distinguished BW alum!
1d Like Reply 10

a A Author

Greg Muzzillo &

thanks for the kind words. thank bw for it's key role during my formative
years!

1d Like Reply

&, Reply to NN . ® 0@ @ @

|
. Congrats way to go | remember working in those early years in 1985 such an

amazing company we were a little ProForma Family Loved working with
everyone . Thank you Greg Muzzillo

1d Like Reply Edited 16

“ A Author

Greg Muzzillo @
I Those were great years. Truth is none of us really knew
what we were doing. Somehow we survived those years of trial by fire

and learning on the fly. Thank you for being a great part of those early,
foundational years.

1d Like Reply L@

S, Reply to INEEENE .. @ 0

]
. Congrats

1d Like Reply 10)

|
. Congrats Greg.

1d Like Reply 1)
“Greg Muzzillo replied - 1 Reply

© @ @

l Greg Muzzillo - What is your current involvement in Proforma now?

10

1d Like Reply
ﬂ 2 Author
Greg Muzzillo @

great question randy. first let me welcome you to the
proforma family. i played a key role in the discussions and am excited
for all. my roles are:

1d Like Reply
£ A Ruthor
® \Write a comment
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Greg's Post X
foundational years.
1d Like Reply 10
Reply to NN . @ O e @

]
- Congrats ¢

1d

1d

Like Reply 1 Q

|
Congrats Greg.

Like Reply 1 Q

ﬂGreg Muzzillo replied - 1 Reply

]
. Greg Muzzillo - What is your current involvement in Proforma now?

1d

(¢ ]

Like Reply 10

2 Author

Greg Muzzillo @

I cat question randy. first let me welcome you to the
proforma family. i played a key role in the discussions and am excited
for all. my roles are:

1d Like Reply

2 Author

Greg Muzzillo @

1. i will always be the founder 2. i remain a significant shareholder 3.
my ex-wife, vera, 5 children/stepchildren and 3 of their spouses are in
the business and i will always love all of them and be available to
mentor, encourage and celebrate them. 4. the mission of proforma is to
help our owners dreams come true, and since my life mission is to be
truly helpful...i will always be available to proforma family and friends
for whom i can be helpful.

1d Like Reply Edited s@D

Greg Muzzillo - Super great answer! | already like you.

1d Like Reply

.:v Reply to Greg Muzzillo...

- Wait, what? How did you know that I've been absorbed into the
Proforma network? Are you clairvoyant, or have other paranormal
abilities?
1d Like Reply 1l
‘a & Buthor
Greg Muzzillo @
absorbed surely isn't the right word. you've been welcomed to the
family with love and true concern for you and your dreams!
1d Like Reply EOD
Greg Muzzillo - It is my sincere hope that the Proforma Family
Culture re-sets my mind.
1d Like Reply 10
. Reply to NN . @ © @ @
&, Reply to I @ 0 @ @
[ ] Nri ent...
< Write a comment
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Home Networ 1 1 Maotificatiorn
Greg Muzzillo ] * 3rd+ + Follow
Founder, Proforma | Dream Big Ventures
View my portfolio
ihe

After decades in the franchise industry, most of them on the side that builds and
presents the opportunity, I've decided to start sharing here some of the questions |
see people get stuck on, again and again, before deciding to become business
owners.

This isn't about which brand to choose, or lists of "best franchises to invest in.” It's
about the real process of evaluating an opportunity: what to ask, what te verify, what
most people find out too late.

I !
i Retry 1 month for $0

I'l be bringing this kind of content here reqularly, straight from someone who's sat on
both sides of that table.

Profile viewers 1 To start: what's the question you still don't have an answer to about this process?

Drop it in the comments, Il read and respond. Linked[] Linkedin Corporation @ 2026

View all analytics

GDPRO//orma

I founded *
Proforma.

Built a network of more than
900 franchise owners.

What's the question
nobody’s answered
for you yet?

CeEo 21 1 comment

i ® b 4
Like Comment Repost Send

Add a comment.

I ) - o 2h Follow

Most evaluation advice is about what to ask the franchisor. The harder part is
what they have no reason to volunteer. Having sat on both sides of that table,
what's the one thing a buyer can check that shows how owners are treated
when things go wrong?

d @
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