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$97.67 B $225 B $44.90 B$40 B

Business Gi�s, Giveaways,
Incentives, Awards

TV, Video, Cinema,
Product Placement

Desktop Internet,
Email, Social Media

Magazines, Newspaper,
Direct Mail

Messaging and
Applications

22.5% 51.9% 10.4%9.2%

10.9% 7.1% 18.1%-7%

26% 22% 46%82%

46% 33% 12%77%
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$433.67 BILLION 

U.S. ADVERTISING SPEND

FOR THE YEAR 2023

$26.10 B

6%

2.2%

89%

66%

https://www.statista.com/statistics/187069/north-american-box-office-gross-revenue-since-1980/#:~:text=In%202023%2C%20total%20earnings%20at%20the%20box%20office,from%207.37%20billion%20dollars%20in%20the%20previous%20year

