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BETTER & FASTERFind Your Way To Unstoppable Ideas With Trendhunter.com 
Founder Jeremy Gutscheby James Khattak

 What stands between you and the blockbuster innovations that will take your business to the next level? Jeremy Gutsche, founder of Trendhunter.com, will 
help you blaze that trail in today’s general session.  Gutsche’s work with Trendhunter has given him exposure to endless ideas and the feedback of a massive audience. He’s used those insights to help clients 

ranging from Victoria’s Secret, Coca-Cola and Sony to IBM, Walmart, Wells Fargo and Hughes Aerospace solve 
their innovation problems. He brings that same guidance to 
The PPAI Expo in his presentation, “Better & Faster - The 
Proven Path To Unstoppable Ideas.” Successful people are blocked from realizing their potential by psychological traps, says Gutsche. During today’s session he’ll teach his audience how to identify and overcome those traps, and the six patterns of opportunity that will lead them to unstoppable ideas.  Gutsche’s goal for his audience is to come away from his presentation with a better understanding of what aspects of their own success hold them back, and the patterns and clues that will lead them to be a better investor, innovator and creator, and become better at adapting.  

GETTING PERSONALThe Other Side Of Jo-an Lantz And Marty Lott
by Tina Berres Filipski
 Behind the corporate sales projections, client meetings, P&Ls, strategic plans and 

whiteboards inked with ideas are flesh-and-blood human beings who launder their own 

clothes and go home at night to their families and pets. 
 On Tuesday, show attendees will have an opportunity to get to know two of the 

industry’s top executives on a more personal and private level in a live podcast direct from 

The PPAI Expo. Join PromoKitchen Chefs Mark Graham, president of RIGHTSLEEVE Marketing, 

Inc., and Bobby Lehew, CAS, chief branding officer for distributor ROBYN, as they host an 

intimate Q&A with Jo-an Lantz, MAS, executive vice president for legendary distributor 

Geiger, and Marty Lott, owner and president of top apparel supplier SanMar.
 “We are so used to discussing the top line of businesses and the future of the industry,” 

explains Lehew, “but we want to take this conversation to a deeper, more personal level 

and give people something to be encouraged about.” Graham chimes in, “If we are able to 

leverage this more intimate medium [the Q&A interview] and bring that format into a live 

environment, then we can start to understand Marty and Jo-an on a personal level, and what 

has made them so successful.”  Borrowing from the popular “just between friends” interview format used on the 

PromoKitchen blog, Graham and Lehew hope to help listeners better understand these top 

leaders as people by getting them to share their personal experiences, fears, hopes and 

dreams—and providing listener take-aways that can only be gleaned 
through the experiences of others.  Graham and Lehew say they will be careful to steer away 
from creating a sensational moment with their line of questions and 
instead want to create an intimacy that will make their guests feel 
comfortable, provide authentic experiences and solid ideas, and encourage audience members to ask their own questions of Lantz and Lott as well.  

Jo-an Lantz, MAS

Marty Lott

KEYNOTE LUNCHEON INFORMATION:A Live PromoKitchen Interview Hosted by Mark Graham and Bobby Lehew, CAS
Tuesday, January 12 • 11:45 am – 1:45 pm(presentation begins at 1:15)LEVEL 3 • South Seas Ballroom

Member fee: $25 session only/$55 session and lunch; Nonmember fee: $50 session only/ $110 session and lunch. Check for ticket availability at registration on Level 1.

GENERAL SESSION INFORMATION:Jeremy Gutsche: 
BETTER & FASTER–The Path To Unstoppable Ideas

Monday, January 12 • 3:30 – 5 pmLEVEL 3 • South Seas BallroomFree To All Attendees
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STRONG BONDS Learn To Build More Revenue Through Relationships

by Tama Underwood
 Ever helped a client or customer and walked away feeling a 
bit happier yourself? Studies have shown that positive interactions 
between sales staff and customers create contagious positive 
emotions for both parties involved.  Spend your lunch break today learning how to ditch the 
mechanical nature of business communication and build true 
emotional bonds in business. Veteran entrepreneur Troy Hazard, who 
has owned 11 companies during his 23 years in business, leads 
today’s keynote luncheon teaching effective and efficient strategies 
for building genuine relationships, staying relevant to customers and 
facilitating it all through the power of technology.  In a recent interview with Hazard, he shared insight into why 
humans have such a big problem connecting with each other. 
“Technology has made us agile, efficient, informed … and lazy,” he 
says. “We no longer engage energetically, we engage electronically. 
And as such we lose that human cellular connection. Next time you 

need to connect with someone, exit your email, turn off your text, put 
down the phone and simply be present.” Hazard further explains that success in life is all about influence. 
“Your influence on others dictates your ability to lead, to serve, and to 
control your future, your destiny, your purpose,” he says.
 In this one-hour presentation, listeners will take away the skills 
needed to be more distinctive, more emotive, and more collaborative 
in the way they influence others on their journey through life and 
business.  

KEYNOTE LUNCHEON: Troy Hazard: Revenue Through RelationshipsMonday, January 12 • 12:15–1:45 pm (Presentation Begins at 12:45 pm) • LEVEL 3 • South Seas Ballroom
Member fee: $25 session only/$55 session and lunch; Nonmember fee: $50 session only/ $110 session and lunch. 

2014 PowerOfTwo Party Attendees

Read more at expodaily.ppai.org

E n l i g h t e n .  E m p o w e r.  E n c o u r a g e .



2

ABOUT

PRINT Far-reaching, long-lasting 

There’s no greater feeling than opening a PPAI print publication and seeing your company’s glossy print ad, knowing your products will 
be seen by thousands of industry professionals. Research shows readers of printed media multitask less and are engaged more with the 
publication, including the advertisements. Plus, print vehicles give you the option to include tactile components—scent cards, textured 
paper stock and, of course, promotional products. 

DIGITAL Flexible customization with real-time results. 
Digital advertising gives you the ultimate control, flexibility, interactivity and measurability for your ad. Using PPAI’s wide range of online 
options you can determine who, when, where and why your message is seen and adjust your campaign at each stage. Digital options 
include websites such as the industry directory, upic.org, the official sites for The PPAI Expo and Expo East and PPAI Publications online. 
There’s also a wide variety of topical email communications such as PPB Newslink, PPB Breaking News and Promotional Consultant 
Today. Digital marketing is the perfect complement to your print campaign.

SPONSORSHIP 
Nothing captures attention quite like advertising at a live event. PPAI offers high-visibility sponsorships in unique environments 
designed to be especially conducive to building business relationships. Just being part of events like PPAI’s North American Leadership 
Conference or Product Responsibility Summit gives your company and your products instant credibility. PPAI’s Women’s Leadership 
Conference and the PPAI Technology Summit provide the ultimate in audience targeting. Live event sponsorships provide the final piece 
to your marketing puzzle.

2016 Advertiser, Exhibitor & Sponsor Requirement

PRODUCT SAFETY

To learn more about the program, contact Tim Brown, MAS, at TimB@ppai.org

To learn about the available opportunities to earn credits to obtain your PSA status, 
contact PPAI’s Professional Development team, education@ppai.org.

All companies wanting to access the PPAI marketplace through trade-show 
exhibit space, sponsorships, or advertising must obtain Product Safety 
Aware (PSA) status prior to the deadline for the event or publication. This 
free program for both suppliers and distributors is designed to ensure that 
at least one person at each company possesses a basic understanding of 
our industry’s compliance obligations. This can be achieved by completing 
four hours of product safety education. There are a few simple ways to 
obtain the PSA designation, including on-demand webinars. 

It’s Important!
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CONTENTS

WELCOME
PPAI’s integrated approach helps you reach your audience, connect on a personal level and engage them with your brand’s message 
through print, digital and live-event sponsorships. PPAI marketing solutions build your brand’s relationships with a diverse group of 
industry professionals by kick-starting your conversations with our highly-engaged audience of influencers and decision makers. Your 
dedicated account manager will tailor the perfect combination of award-winning media to make sure you reach your goals.

 11-12 The PPAI Expo & PPAI Expo Daily  

 13-14 Expo East & Expo East Daily

EVENTS & LIVE PUBLICATIONS

 4-6 PPB Magazine The award-winning publication of PPAI with big-picture solutions. 
    It’s the Association touchpoint and an industry must-read. 

PRINT MEDIA

 7 PC Today Our daily e-newsletter that delivers both practical and enlightening sales
   and life tips specifically for distributor salespeople. 

 8 PPB Newslink The official twice weekly e-newsletter of PPAI, PPB Newslink is a critical   
   bridge of communication reporting industry and global perspectives    
   to its readers. 

 9 Publications Website  Our publications website offers visitors an in-depth archive of tools
   and resources. These virtual libraries are a high-traffic information source.

 10 PPAI Webinars From social media certifications to legislative intel, PPAI webinars are 
   target-rich in content with exclusive advertiser focus. Live and on-demand
   sessions provide immediate and long-lasting marketing communications.

 10 UPIC Directory The UPIC Directory offers free, easy-to-use, business-building tools. 
   It’s the largest directory portal in the industry.

DIGITAL MEDIA

LIVE EVENT SPONSORSHIPS

 15 Education/Conference Sponsorship Opportunities

 16 Account Managers & Editorial Staff

CONTACT US
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PRINT MEDIA

REACH more than 36,000 monthly

CONNECT with PPAI members and paid subscribers

ENGAGE readers with an ad that stands out –– a 60% editorial to advertising 
ratio will ensure your advertisement gets noticed

Advertisers must obtain Product Safety Aware status prior to the listed material deadline. 

Promotional Products Business magazine (PPB) is the premier resource for the promotional 
products industry. Rated the most useful publication by readers, PPB provides a unique  
perspective on the innovative strategies that compel, transform and capture the essence of 
today’s successful promotional professionals.

1X 3X 6X 12X
Full Page $4,500 $4,350 $3,950 $3,550

1/2 Page $2,700 $2,600 $2,350 $2,100

1/3 Page $1,800 $1,700 $1,550 $1,400

1/6 Page $950 $900 $850 $750

Inside Front $5,150 $5,000 $4,800 $4,550

Inside Back $4,950 $4,750 $4,600 $4,350

Back Cover $5,850 $5,600 $5,450 $5,160

* Add 10% to all prices for nonmembers.

• Guaranteed premium placement (excluding covers): Add 10% 
• Bellybands and gatefolds are custom quoted based on market prices 
• Maximum acceptable insert weight is 80# text. Inserts exceeding this 
 will receive a surcharge and be placed at the back of the publication 
• Polybag Ride-Along: Call for rates. 
 (Must meet postage requirements to qualify for ride-along rates)

All rates are net
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QUALITY OF CONTENT
90.8% rank PPB No.1 for overall quality of content**:
PPB  90.8%
Counselor   68.1%
Advantages   65.6%
Promo Marketing  65.6%
Wearables 45.4%
Print & Promo  43.7%

USEFULNESS
94.1% rank PPB No.1 for usefulness*:
PPB 94.1%
Advantages 67.5%
Counselor 66.3%
Promo Marketing 64.7%
Print & Promo 44.5%
Wearables 42.8%

96.9%
of PPB readers are 

the primary decision 
maker or recommend/
have influence on the 

products/services 
purchased. 

88.2%
rank PPB Number 1 
for credibility and 

integrity

* Using somewhat useful—very useful      ** Using average—excellent †Percent who spent 15 minutes or more reading

Research Data Sources: 2015 PPB Reader Survey. BPA 2015 audit statement (available online at pubs.ppai.org) and publisher’s own data.

LEAD GENERATION
The majority of PPB readers prefer to 
visit advertiser websites when 
responding to ads.
Visit an advertiser’s website  60.4%
Contact the advertiser directly (call or email) 56.2%
Request samples  41.7%
Send the ad to an associate or to a client  25.0%

PPAI members spend more time reading PPB 
than five other industry publications†:
PPB  76.4%
Counselor   47.0% 
Promo Marketing  37.8%
Advantages  35.3%
Wearables  26.9%
Print & Promo  22.6%

PPB READER PROFILE:
Qualified. Educated. Sales Professionals.
Average Total Qualified     

Circulation: 15,000+

Audience:  PPAI members and qualified promotional 
 products professionals

Total Readership:  30,750 (2.5 readers per issue)

Frequency:  Monthly

Decision Makers: Nearly 96.9% of PPB distributor 
readers make or strongly influence company buying 
decisions
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PPB EDITORIAL CALENDAR

1X 3X 6X 12X
Full Page $4,500 $4,350 $3,950 $3,550

1/2 Page $2,700 $2,600 $2,350 $2,100

1/3 Page $1,800 $1,700 $1,550 $1,400

1/6 Page $950 $900 $850 $750

Inside Front $5,150 $5,000 $4,800 $4,550

Inside Back $4,950 $4,750 $4,600 $4,350

Back Cover $5,850 $5,600 $5,450 $5,160

* Add 10% to all prices for nonmembers.

• Guaranteed premium placement (excluding covers): Add 10% 
• Bellybands and gatefolds are custom quoted based on market prices 
• Maximum acceptable insert weight is 80# text. Inserts exceeding this 
 will receive a surcharge and be placed at the back of the publication 
• Polybag Ride-Along: Call for rates. 
 (Must meet postage requirements to qualify for ride-along rates)

MARCH

Eye On Apparel: Camouflage

Editor’s Picks: Travel Products

Market To Market: Travel Industry

FEATURE:
The PPAI Expo Issue

Ad Space: 11/20/15   Ad Materials: 11/30/15

PPAI EXPO      ISS Long Beach
Bonus
Distribution

Eye On Apparel: “Green” Apparel

Editor’s Picks: “Green” Products

Market To Market: Restaurants, Bars & Catering

FEATURE:
Environmental Issue

Ad Space: 12/30/15   Ad Materials: 1/7/16

Eye On Apparel: Golf

Editor’s Picks: Best Of The PPAI EXPO

Market To Market: Hospitality

FEATURE:
Best Of The PPAI Expo

Ad Space: 1/25/16   Ad Materials: 2/1/16

PPAI EXPO EAST       NBM Arlington, TX
Bonus
Distribution

JANUARY FEBRUARY

SEPTEMBER

Eye On Apparel: Outerwear

Editor’s Picks: Calendars

Market To Market: Festivals And Fairs

FEATURE:
Annual Industry Sales Report

Ad Space: 5/30/16   Ad Materials: 6/6/16

NBM Long Beach
Bonus
Distribution

Eye On Apparel: Sweaters

Editor’s Picks: Food Gifts

Market To Market: Education

FEATURE:
Annual Gift Issue

Ad Space: 6/21/16   Ad Materials: 6/28/16

SAGE Show
Bonus
Distribution

Eye On Apparel: Uniforms/Safety

Editor’s Picks: Premiums & Incentives

Market To Market: Small-Business Sector

FEATURE:
PPB Rising Stars

Ad Space: 7/26/16   Ad Materials: 8/1/16

ISS Orlando
Bonus
Distribution

JULY AUGUST

DECEMBER

Eye On Apparel: T-Shirts

Editor’s Picks: Writing Instruments

Market To Market: Great Outdoors

FEATURE:
PPB Best Bosses

OCTOBER

Ad Space: 8/22/16   Ad Materials: 8/29/16

ISS Fort Worth
Bonus
Distribution

Eye On Apparel: Activewear

Editor’s Picks: Kitchenware

Market To Market: Agriculture Industry

FEATURE:
PPB Service Superheroes

NOVEMBER

Ad Space: 9/26/16   Ad Materials: 10/3/16

Eye On Apparel: Children’s Apparel

Editor’s Picks: Drinkware

Market To Market: Youth Organizations

FEATURE:
PPB Powerful Partners

Ad Space: 10/19/16   Ad Materials: 10/26/16

JUNE

Eye On Apparel: Ladies’ Wear

Editor’s Picks: Golf Products

Market To Market: Weddings

FEATURE:
PPB Best Multi-Line Reps

Ad Space: 2/22/16   Ad Materials: 2/29/16

Eye On Apparel: Wovens

Editor’s Picks: Political Campaign Products

Market To Market: Real Estate

FEATURE:
Political Campaigns Issue

Ad Space: 3/23/16   Ad Materials: 3/30/16

ISS Nashville       NBM Indianapolis
Bonus
Distribution

Eye On Apparel: Headwear

Editor’s Picks: Health & Fitness

Market To Market: Healthcare Industry

FEATURE:
PPB Greatest Companies To Work For

Ad Space: 4/25/16   Ad Materials: 5/2/16

APRIL MAY
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PPB 2016 ADVERTISING SPECS

AD SIZE LIVE
(WIDTH X HEIGHT)

TRIM
(WIDTH X HEIGHT)

BLEED
(WIDTH X HEIGHT)

ADDITIONAL INFO

Two Page Spread  15.75” x 10.875”  16.75” x 10.875”  17.25” x 11.125” File Format: 
Hi-res PDF or EPS files. All fonts 
outlined. No RGB colors.

All artwork must include PPAI 
number and/or UPIC number

Gutter Safety Zone: Allow 0.5” on 
each side of gutter, 1” total gutter 
safety.

Safety: Keep all LIVE matter, not 
intended to trim, 0.5” from TRIM 
edges. 

Full Page  7.375” x 9.875”  8.375” x 10.875”  8.625” x 11.125”

Horizontal Half Page  7.125” x 4.75”           

Vertical Half Page  4.625” x 7.25”           

Third Page Square  4.625” x 4.75”           

Vertical Third Page  2.25” x 9.75”           

Vertical Sixth Page  2.25” x 4.75”           

Inserts  7.875” x 10.375”  8.625” x 11.125”          

Allow 0.125” on left side for binding 
into the magazine and 0.125” at the 
top edge. Inserts jog to the bottom 
in production.

ARTWORK DEADLINE: See material deadlines on previous page for specific dates.

SPECIAL POSITION: Advertiser must run a minimum of six times to be eligible for premium positions in PPB. Position requests other than premium 
positions cannot be guaranteed. Ask your account manager about availability and pricing.

BLEED: Available on full or two-page spreads only (no additional charge for bleed).

INSERTS: Must be pre-printed and supplied by advertiser. Special rates available for more than four-page format such as mini-catalogs and brochures. 
Maximum acceptable insert weight is 80# text. Inserts exceeding this will receive a surcharge and be placed at the back of the publication. Contact an 
account manager for more information.

INSERT QUANTITIES: January issue: 15,000 All other issues: 14,000. Call for additional insert sizes, rates and polybag information.

PRODUCTION CHARGES: Advertiser will be billed for any reworking of ad materials requiring additional steps.

SHORT RATES AND REBATES: Advertiser will be short rated, if within a 12-month period from the date of the first insertion, the amount of space upon 
which billings have been based has not been used. Advertisers will receive a rebate if, within 12 months from the date of the first insertion, they have used 
additional space to allow a lower rate than originally billed.

INSERTION ORDERS AND CANCELLATION: A signed insertion order with PPAI Publications is a legally binding contract and is subject to the terms and 
penalties stated on the insertion order. Notice of cancellation of scheduled advertising must be received in writing 30 days prior to the space deadline of 
the date of publication. Advertisers will be billed if cancellation is received after this date.

GENERAL POLICY: All copy is subject to approval. Publisher reserves the right to reject or cancel any advertisement for any reason at any time. 
Advertisers and advertising agencies assume liability for all content of advertisements printed and assume responsibility for any claims which may arise 
against publisher for their advertising.

PAYMENT TERMS: Invoices are due and payable upon receipt and are considered past due after 30 days. Nonmembers and non-credit qualified PPAI 
members must pre-pay for their advertising.

SUBMISSION INSTRUCTIONS:  http://pmtdscinsite.rrd.com    ID: PPAI    Password: PPBads1234 
  Go to the Ad Submission folder to upload your ad. You will receive a confirmation indicating the file was   
  uploaded successfully. Include company name and issue date in file name.

PDF templates available online: pubs.ppai.org/advertise/

Two Page Spread 
16.75'' x 10.875''

Full Page 
8.375'' x 10.875''

Horizontal Half Page
7.125'' x 4.75''

Vertical 
Half Page 

4.625'' x 7.25''
Vertical 

Sixth 
Page 

2.25''x 
4.75''

Vertical 
Third 
Page 

2.25'' x 
9.75''

Third Page 
Square 

4.625'' x 4.75''



AT A GLANCE
7For more information contact PPAI • 888.426.7724 • mediasales@ppai.org

DIGITAL MEDIA

Research data sources: 2011 PCT Readership Survey conducted by independent research company Express Evaluations and from publisher’s own data.

REACH more than 66,000 daily

CONNECT with distributor salespeople and industry decision makers

ENGAGE the audience with a large, exclusive ad. This placement is 
designed to provide your company with maximum exposure

Promotional Consultant Today (PCT) is PPAI’s successful daily e-newsletter. 

Delivering to-the-point sales tips and effective expert advice, PCT is targeted to 

meet the unique educational needs of distributor salespeople.

1X 5X 15X 30X 60X

Exclusive Ad 
575 x 375 px $400 $390 $375 $350 $300

* Add 10% to all prices for nonmembers.

NOTE: Ads can also run across consecutive weeks over a month-long 
period. Extended frequency rates also available. 

SCHEDULE EXCLUDES HOLIDAYS: Christmas Eve, Christmas Day, 
New Year’s Eve, New Year’s Day, Memorial Day, July 4, Labor Day, 
Thanksgiving and the Friday after Thanksgiving.

AD DIMENSIONS
(WIDTH X HEIGHT)

ARTWORK 
DEADLINE

SUBMISSION
INSTRUCTIONS

FORMAT AND ADDITIONAL INFORMATION

575 x 375 pixels One week
prior to run date

E-mail to ppb@ppai.org and include 
URL link and email address. 

File Format: jpeg, html or gif file; size should not exceed 100K.
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96.7%
rate the quality of writing 

as good to excellent

93.6%
rate the integrity & credibility 

as good to excellent

87.2%
rate the relevance of articles to 
their work as good to excellent

LEAD BY EXAMPLE: Ads that included an interactive link and included visual graphics alerting to a video 
 click-through received a 64% increase in reader response.

Promotional Consultant Today
READER PROFILE:

Total Readership: 123,360—1.8 readers per issue

Frequency:  Monday through Friday except major 
holidays

Average Open Rate: 12%

90% of PCT readers make or highly recommend the 
buying decisions.

Advertisers must obtain Product Safety Aware status prior to the 
listed material deadline. 
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DIGITAL MEDIA

REACH more than 42,900 twice weekly (Tuesday & Thursday)

CONNECT with PPAI members and requested subscribers

ENGAGE the audience wanting to know more. PPB Newslink 
has one of the highest open rates for industry e-news at more 
than 15% 
PPB Newslink is the official news authority for PPAI and the promotional 
products industry. PPB Newslink reports twice weekly on industry news, 
business news, trends affecting the industry, company and personnel 
changes, PPAI and regional association initiatives, legislative issues,  
global perspective and more. 

1X 5X 15X 30X

Premium Banner Ad (PB) $800 $750 $650 $500

Vertical Banner Ad (VB) $600 $540 $450 $360

Button Ad (BA) $400 $360 $320 $240

* Add 10% to all prices for nonmembers.

AD DIMENSIONS
(WIDTH X HEIGHT)

ARTWORK 
DEADLINE

SUBMISSION
INSTRUCTIONS

FORMAT AND ADDITIONAL INFORMATION

Premium Banner: 662 x 102 pixels Two business 
days prior to 
run date

E-mail to ppb@ppai.org
Include URL link.

File Format: jpeg, html or gif file; size should not exceed 100K.

Animated files are not accepted.Vertical Banner: 150 x 300 pixels

Button Ad: 150 x 150 pixels

Advertisers must obtain Product Safety Aware status prior to the 
listed material deadline. 

Through PPB Newslink Breaking News, PPAI reports 
breaking industry news as it happens to PPAI members 
and others in the industry. Be the exclusive advertisement 
in this must-read industry alert.

Premium Banner Ad (PB): 662 x 102 px

Vertical 
Banner Ad (VB): 
150 x 300 px

Button Ad (BA): 
150 x 150 px

1X 5X 15X 30X

Premium Banner Ad $900 $800 $700 $550

* Add 10% to all prices for nonmembers.

PPB Newslink BREAKING NEWS

(PB)

(VB)

(BA)

(PB)

PPB Newslink

PPB Newslink Breaking News
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DIGITAL MEDIA

REACH more than 6,200 unique visitors per month with 21,000 
page views

CONNECT with active information seekers

ENGAGE with the industry’s most education-driven 
professionals
The PPAI Publications site has some of the highest click rates among PPAI web 
pages, is available 24/7 and is the ideal vehicle to direct readers to your website 
in one click.

Through the pubs.ppai.org website, users can access current and past issues 
of PPB, Promotional Consultant Today (PCT) and PPB Newslink with keyword, 
author, column and department search capabilities. It’s a virtual library of ideas 
and information right at distributors’ fingertips.

AD DIMENSIONS
(WIDTH X HEIGHT)

ARTWORK 
DEADLINE

SUBMISSION
INSTRUCTIONS

FORMAT AND ADDITIONAL INFORMATION

Skyscraper: 182 x 546 pixels Two business 
days prior to 
run date

E-mail to ppb@ppai.org
Include URL link.

File Format: jpeg, html or gif file; size should not exceed 20K.

Flash animated files are not accepted.Vertical Banner: 182 x 364 pixels

Button: 182 x 182 pixels

1X 3X 6X 12X
Skyscraper (S) 1 $610 $550 $430 $270

Vertical Banner (VB) 1 $505 $455 $355 $225

Button (BA) 1 $410 $370 $290 $175

* Add 10% to all prices for nonmembers.

pubs.ppai.org   

Advertisers must obtain Product Safety Aware status prior to the 
listed material deadline. 

Vertical   
Banner (VB): 
182 x 364 px

Skyscraper (S): 
182 x 546 px

(S)

(VB)

(BA)

Button Ad (BA): 
182 x 182 px
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DIGITAL MEDIA

AD DIMENSIONS
(WIDTH X HEIGHT)

ARTWORK 
DEADLINE

SUBMISSION
INSTRUCTIONS

FORMAT AND ADDITIONAL 
INFORMATION

Horizontal Banner: 470 x 72 pixels Ongoing E-mail to ppb@ppai.org
Include URL link.

File Format: jpeg, html or gif file
Size should not exceed 20K.

Button: 182 x 182 pixels

– Industry Directory

REACH the audience with animated advertising

CONNECT with distributor salespeople and industry  
decision makers

ENGAGE 26,000 industry suppliers and promotional 
consultants
The UPIC.org website offers easy-to-use business-building 
tools to more than 26,000 distributors and suppliers. From credit 
services to product searching, the site is an all-access path to a 
wealth of information.

The key is to get noticed and stand out in the online directory 
resource. Get a competitive edge with online ads and enhanced 
listings to showcase your company and its marketing solutions.

MO. QTR. ANN. # 
AVAILABLE 

Horizontal Banner* $185 $450 $1,400 Five

Button 1* $135 $320 $1,020 One

Exclusive Featured 
Supplier

N/A N/A $1,000
One per 
Category

* Add 10% to all prices for nonmembers.                 • Ads are run-of-site position

WEBINAR SPONSORSHIPS
REACH committed industry professionals

CONNECT on their schedule

ENGAGE through real-time opportunities
Looking to reach a new audience or use non-traditional marketing media? 
PPAI’s Professional Development webinar sponsorships are an excellent, cost-
effective option. Additionally, our live webinars are published to our on-demand 
library providing up to 12 months of incremental sponsorship exposure. Pick 
one or multiple webinars to suit your company’s advertising needs. 

• Wide range of live-streaming education sessions 

• Average of four live webinars per month

• View live and on-demand webinars at:   
www.ppai.org/education

Advertisers must obtain Product Safety Aware status prior 
to the listed material deadline. 

Company logo is 

highlighted on 

webinar title screen

Advertisers must obtain Product Safety Aware status prior 
to the listed material deadline. 
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AT A GLANCEEVENTS & LIVE PUBLICATIONS

SHOW SPONSORSHIP OPPORTUNITIES
REACH more than 10,000 attendees 

CONNECT January 10-14, 2016

ENGAGE at the Mandalay Bay Convention Center in Las Vegas, NV
Building the Best. Expo. Ever. No other event in the promotional products industry 
draws more qualified promotional products distributors than The PPAI Expo. Get 
your message in front of more than 10,000 of the industry’s top salespeople with 
sponsorships, on-site promotion or in one of the events top-notch digital and print 
publications. Start off 2016 by making a lasting impression on the distributors who      
will drive your sales throughout the year. 

Booths start as low as 
$2,195 per 100 sq. ft.

EXCLUSIVE PRODUCT SPONSORSHIP  $6,500
• Depending on the product being sponsored, your exclusive product will be distributed by PPAI in 

the product distribution bins in the lobby on level 1. Some exclusive product sponsor products are 
distributed in other areas.

• Sponsors are permitted to place their logo and messaging, with PPAI approval, on the product to be 
distributed

REGISTRATION SPONSORSHIP (EXCLUSIVE) $5,500
• Sponsor’s logo or advertisement will be on all registration confirmations sent via email to all registered 

attendees and exhibitors

FREESTANDING GRAPHIC PANEL  $1,250 EACH
• One single-sided 4’ x 8’ graphic panel for your advertisement

• Placement of the panel(s) will be in the level 1 lobby as determined by PPAI

SOLD OUT

Live Event Sponsorships and Product Sponsorships are available for all events. 
The opportunities available range from $1,000 to $10,000. 

Contact your Account Manager for more details.
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ABOUT

For more information contact PPAI • 888.426.7724 • mediasales@ppai.org

EVENTS & LIVE PUBLICATIONS

Full Page $4,000

Half Page $2,750

Quarter Page $2,000

• Includes three on-site issues   
• Materials due December 1, 2015
• File Format: hi-res PDF or EPS files. All fonts outlined. No RGB colors.
• Safety: Keep all LIVE matter, not intended to trim, 0.5'' from TRIM edges.
* Add 10% to all prices for nonmembers.

Button Ad (BA): 260 x 260 px $600

• Runs the duration of the event

Purchase 3 days in the PPAI Expo Daily email 
(sent to 90,000 industry professionals) and 
receive a FREE button ad in the PPAI Expo Daily 
Online - a $600 value! PPAI Expo Daily Online 
(at right) is the digital show edition and provides 
an extended 24/7 reach to attendees as well as 
those not attending. 

REACH through print issues available to all PPAI Expo attendees,   
digital goes to 90,000 professionals

CONNECT with top-selling promotional products distributors

ENGAGE audiences at the beginning of the year
PPAI Expo Daily is the official trade-show publication of The PPAI Expo and the only source 
on the show floor for on-site news, information, recaps of the day’s activities and live photos. 
One ad in all three consecutive issues gives you low-cost yet continuous and powerful 
message delivery. It’s the ideal forum to promote your booth location, reinforce your brand, 
build your company’s image, offer show-only specials and promote new products. 

The companion, PPAI Expo Daily Online, will provide marketers with an extended 
24/7 reach to those not attending The PPAI Expo, and up-to-the-minute photos 
and articles for those who are.

SIZE 1 Day 2 Days 3 Days
Premium Banner (PB) 680 x 150 $800 $1,350 $1,750

Button Ad 150 x 150 $650 $1,100 $1,450

* Add 10% to all prices for nonmembers. • Materials due December 1, 2015

(PB)

(BA)

(BA)

January 10-14, 2016

Education Jan. 10-11 • Exhibits Open Jan. 12-14 • Mandalay Bay Convention Center, Las Vegas

EMAIL

Advertisers must obtain Product Safety Aware status prior 
to the listed material deadline. 

(BA)

ONLINE

Advertisers must obtain Product Safety Aware 
status prior to the listed material deadline. 

expodaily.ppai.org

FREE ad with 3 days in 
PPAI Expo Daily email

FREE

Horizontal Half Page
9.75'' x 5.875''

Full Page Trim
10.25'' x 12.75''

Full Page Bleed
10.75’’ x 13.25’’

Quarter Page
4.8'' x 5.875''
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AT A GLANCEEVENTS & LIVE PUBLICATIONS

SHOW SPONSORSHIP OPPORTUNITIES
REACH 8,000 Expo East and ISS distributors and decorators 

CONNECT March 16-19, 2016

ENGAGE at the Atlantic City Convention Center in Atlantic City, NJ
Expo East has co-located with the ISS (Imprinted Sportswear Show) Atlantic City show 
making it by far the largest gathering of promotional consultants on the East Coast. The 
largest show in the country’s largest market? That makes Expo East the perfect place 
to promote your brands to this new and eager audience.

PPAI leveraged its successful trade-show background with the local expertise of 
SAAGNY and five other regional associations to turn Expo East into a one-of-a-kind 
opportunity to reach both seasoned distributors and industry newcomers.

Booths start as low as 
$1,795 per 100 sq. ft.

Live Event Sponsorships and Product Sponsorships are available for all events. 
The opportunities available range from $1,000 to $10,000. 

Contact your Account Manager for more details.

EXCLUSIVE PRODUCT SPONSORSHIP*  $4,000
• Depending on the product being sponsored, your exclusive product will be distributed by PPAI in the 

product distribution bins in the lobby. Some exclusive product sponsor products are distributed in 
other areas.

• Exhibitors are permitted to place their logo and messaging, with PPAI approval, on the product to be 
distributed

REGISTRATION CONFIRMATION (EXCLUSIVE) $5,500
• Sponsor’s logo or advertisement will be on all registration confirmations sent via email to all registered 

attendees and exhibitors

FREESTANDING GRAPHIC PANEL  $1,000 EACH
• One single-sided 4’ x 8’ graphic panel for your advertisement

• Placement of the panel(s) will be in the level 1 lobby as determined by PPAI
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EVENTS & LIVE PUBLICATIONS

AD DIMENSIONS
(WIDTH X HEIGHT)

ARTWORK 
DEADLINE

SUBMISSION
INSTRUCTIONS

FORMAT AND ADDITIONAL INFORMATION

Button Ad: 260 x 260 pixels February 1 E-mail to ppb@ppai.org File Format: hi-res jpg  

REACH more than 45,000 digitally 

CONNECT with Expo East attendees and promotional products 
professionals

ENGAGE the most lucrative promotional products marketplace
As the official digital publication of Expo East, Expo East Daily online is the only source for 
on-site news, information, recaps of the day’s activities and photos.  

Expo East Daily is emailed daily (Wednesday–Friday) to more than 45,000 PPAI members 
and other promotional products distributors. With greater than a 14% open rate, you don’t 
want to miss out on reaching this engaged audience!

expoeastdaily.ppai.org
Button Ad (BA) $400

• Runs the duration of the event

* Add 10% to all prices for nonmembers.

Purchase 3 days in the Expo East Daily email and receive a FREE button ad in the Expo 
East Daily - a $400 value! Expo East Daily (see above) is a digital publication and provides 
an extended 24/7 reach to attendees as well as those not attending. 

SIZE 1 Day 2 Days 3 Days
Premium Banner (PB) 680 x 150 $800 $1,350 $1,750

Button Ad 150 x 150 $650 $1,100 $1,450

* Add 10% to all prices for nonmembers.

(PB)

(BA)

(BA)

EMAIL

Advertisers must obtain Product Safety Aware status prior to the listed material deadline. 

Advertisers must obtain Product Safety Aware status prior to the listed material deadline. 



AT A GLANCE
15For more information contact PPAI • 888.426.7724 • mediasales@ppai.org

LIVE EVENT SPONSORSHIPS

SEPTEMBER 28-30, 2016 • Location TBD
ATTENDANCE: 150
AUDIENCE: Industry executives, decision makers and compliance experts

The PPAI Product Responsibility Summit is full of education focused on the most pressing product 
responsibility issues, as well as the business implications, challenges and opportunities associated with 
compliance. Facilitated by industry thought leaders and representatives from product safety labs and product 
certification groups, this eye opening event explores the latest developments, as well as best practices.

AUGUST 14-16, 2016 • SAN FRANCISCO, CA
ATTENDANCE: 150
AUDIENCE: Industry executives and their senior managers, decision makers and emerging leaders

Carefully tailored to meet the needs of the leaders who power the industry, NALC programs develop leaders 
who are more educated and prepared to drive an industry that faces constant change.  

E n l i g h t e n .  E m p o w e r.  E n c o u r a g e .

JUNE 27-29, 2016 • ATLANTA, GA
ATTENDANCE: 120-150
AUDIENCE: Promotional products businesswomen who seek to advance their education & career

For more than 10 years, the PPAI Women’s Leadership Conference (WLC) has played a pivotal role in 
challenging professional women who share a common vision to achieve greater success.

AUGUST 17-18, 2016 • SAN FRANCISCO, CA
ATTENDANCE: 75-100
AUDIENCE: IT professionals, decision makers and executives responsible for their organizations’ 

technology environment. 

The PPAI Technology Summit brings technology leaders from the promotional products industry together to 
tackle the challenges faced by our field.

FALL 2016 • GRAPEVINE, TX
ATTENDANCE: 150
AUDIENCE: Regional association leaders

Call for details.

Live Event Sponsorships and Product Sponsorships are available for all events. 
Available opportunities range from $1,000-$10,000. Contact your Account Manager for more details.
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CONTACT US

ADDITIONAL CONTACTS

MAJOR ACCOUNT 
MANAGER-EAST 

Joel Baker
972-258-3021
JoelB@ppai.org

ACCOUNT MANAGER 
COMPANIES A-D

Jeff Rogers
972-258-3090
JeffR@ppai.org

ACCOUNT MANAGER 
COMPANIES L-R & 0-9

Connie Brazil
972-258-3064
ConnieB@ppai.org

MAJOR ACCOUNT 
MANAGER-WEST 

Melissa Massey
972-258-3029
MelissaM@ppai.org

ACCOUNT MANAGER 
COMPANIES E-K

Lameshia Haynes-Gilbert
972-258-3067
LameshiaHG@ppai.org

ACCOUNT MANAGER 
COMPANIES S-Z

Kristi Pullen
972-258-3079
KristiP@ppai.org

PPAI BUSINESS DEVELOPMENT ACCOUNT MANAGERS

PPAI—the promotional products industry’s only international not-for-profit trade association—offers education, trade-shows, business products and 
services, mentoring, technology and legislative support to its more than 11,000 global members. Promotional products are a $20 billion industry and include 
wearables, writing instruments, calendars, drinkware and many other items, usually imprinted with a company’s name, logo or message.

Debbie Abergel

Jeffrey Batson

Larry A. Cohen

Craig Dickens

Mark Gammon, CAS

Mark Gardyn 

Richard S. Greene, MAS

Francesco Indrio

Cindy Jorgenson, MAS+

Fred L. Leamer

Cliff Magill

Scott Perry

Carrie Sabo, CAS

Jeff Schmitt, MAS

Lance Stier

Norma Jean Knollenberg, CIP, CPIM

Jack Nadel International

Next Products, Inc

Axis Promotions

Suntex Industries

The Vernon Company

Gordan Sinclair

HALO Branded Solutions

Alpi International, Ltd.

BDA, LLC

ActNow Media Inc

Great Bridge International, LLC

TradeNet Publishing Company

American Ad Bag Co.

Cedric Spring & Associates

Chocolate Inn/Taylor & Grant

Top Brands, Inc.

ADVERTISING 
COORDINATOR

Lydia Gonzalez
972-258-3076
LydiaG@ppai.org

MANAGER,
BUSINESS DEVELOPMENT

Ellen Tucker
972-258-3095
EllenT@ppai.org

EDITORIAL

EDITOR

Tina Berres Filipski
972-258-3084
TinaF@ppai.org

NEWS EDITOR

James Khattak
972-258-3052
JamesK@ppai.org

ASSOCIATE 
EDITOR

Jen Alexander 
972-258-3046
JenA@ppai.org

ASSOCIATE 
EDITOR

Julie Richie
972-258-3091
JulieR@ppai.org

EDITORIAL ADVISORY COMMITTEE


